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M.Com. (Sem. I) Examination November - 2023

Advertising and Sales Management - I

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1)

 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 M.Com. (Sem. I)

Name of the Subject :

 Advertising and Sales Management - I

Subject Code No.: 1808060101030001 /1808060401030001/1808060201030001

Seat No.:

Student’s Signature
 

(2) S>dZu bpSy>“p Ap„L$X$p âí““p NyZ v$ip®h¡ R>¡.

â. 1  V|$„L$dp„ S>hpb Ap‘p¡.   (10)

 (1) Ap¡‘u“ue“ guX$f L$p¡“¡ L$l¡hpe?

 (2) Ål¡fps“u L$p¡C‘Z Qpf “L$pfpÐdL$ Akfp¡ S>Zphp¡.

 (3) h¡QpZ k„Qpg““p L$p¡C‘Z Qpf L$pep£ S>Zphp¡.

 (4) h¡QpZ Apep¡S>““u ep¡S>“pAp¡ S>Zphp¡.

 (5) h¡QpZ rhcpN“p L$pep£ S>Zphp¡.

â. 2 (A) ""Ål¡fps A¡ N°plL$ L$ëepZ“y„ ir¼sipmu kp^“ R>¡'' rh^p“ kdÅhp¡. (07)

 (b) Ål¡fps“p dpÝed sfuL¡$ b°pÞX$, gp¡Np¡ A“¡ “urs k|Ó“u QQp® L$fp¡. (07)

A’hp

â. 2 (A) Ål¡fps“p L$p¡C‘Z b¡ âL$pfp¡“u QQp® L$fp¡.   (07)

 (b) ""Ål¡fps A¡ kpdprS>L$ Ar“óV$ R>¡'' rh^p“ kdÅhp¡. (07)
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â. 3 (A) h¡QpZ Apep¡S>“p âL$pfp¡ hZ®hp¡.   (07)

 (b) h¡QpZ L$mp“y„ õhê$‘ kdÅhp¡.   (07)

A’hp

â. 3 (A) ìer¼sNs h¡QpZ“y„ dlÐh S>Zphp¡.   (07)

 (b) h¡QpZ Apep¡S>“ A¡V$g¡ iy„? s¡“y„ dlÐh hZ®hp¡.  (07)

â. 4 (A) V|$„L$ “p¢^ gMp¡. (Nd¡ s¡ A¡L$)   (06)

 (1) Ap^yr“L$ ^„^pdp„ rhop‘““u c|rdL$pAp¡

 (2) h¡QpZ Ap^pfZ

 (b) L¡$k õV$X$u.     (6)

   rkNdp L¡$rdL$ëk L$„‘“u rgrdV$¡X$ DÃQ NyZhÑphpmu S>„sy“piL$p¡ v$hpAp¡“y„ 

DÐ‘pv$“ A“¡ h¡QpZ L$fhp dp„N¡ R>¡. Ap S>„sy“piL$ v$hpAp¡“u DÐ‘pv$“ ‘X$sf ârs rgV$f  

ê$. 228 R>¡ Ap n¡Ódp„ Nmp L$p‘hp“u õ‘^p® R>¡. L©$rj n¡Ódp„ D‘ep¡Nu DÃQ NyZhÑp“u 

S>„sy“piL$“u h¡QpZ qL»$ds rgV$f ê$. 250 fpMu iL$pe A¡d R>¡. õ‘^®L$p¡“u h¡QpZ qL»$ds“¡ 

Ýep“dp„ fpMu“¡ L„$‘“u s¡“p DÐ‘pv$“p¡“p¡ ìep‘L$ a¡gphp¡ L$fhp dp„N¡ R>¡.

   Ål¡fps dpV$¡ k„b„r^s L„$‘“u“¡ D‘ep¡Nu A¡hp ÓZ dpÝedp¡ k|Qhp¡ A“¡ s¡ ‘¥L$u 

L$p¡C A¡L$“u ‘k„v$Nu ip dpV$¡ L$fp¡ R>¡ s¡“p„ ìepS>bu L$pfZp¡ Ap‘p¡.

ENGLISH VERSION

Instructions: 

(1) Figures to the right indicate marks of the questions.

Q. 1  Answer in brief:   (10)

 (1) Who is called an opinion leader?

 (2) State the any four negative effect of advertising.

 (3) State any four functions of sales management. 

 (4) State the plans for sales planning. 

 (5) State the functions of sales department.
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Q. 2 (A) “Advertising is a powerful tool of consumer welfare” Explain  

the statement.    (07)

 (B) Discuss brand, logo and slogan as advertising media. (07)

OR

Q. 2 (A) Discuss any two types of advertising.  (07)

 (B) “Advertising is a social evil”. Explain the statement. (07)

Q. 3 (A) Describe the types of sales planning.   (07)

 (B) Explain nature of salesmanship.   (07)

OR

Q. 3 (A) State the importance of personal selling.  (07)

 (B) What is sales planning? Explain its importance. (07)

Q. 4 (A) Write short notes (any one)   (06)

 (1) Roles of Advertising in Modern Business

 (2) Sales forecasting 

 (B) Case study:    (06)

   Cigama Chemicals Company Ltd. wants to manufacture and sell 

high quality pesticides. The production of insecticide cost is Rs. 228 per 

Liter. Taking into consideration the competition in the market the selling 

price can be kept Rs. 250 per Liter. The company wants to spread its 

products widely considering the selling price of the competitors.

   Suggest three media useful to the concerned company for 

advertising and give reasonable reasons why you prefer any one of 

them. 


